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Why edWeb.net

edWeb.net is a highly-acclaimed professional social and learning network that 
has become a vibrant online community for exceptional educators, decision-
makers, and influencers who are on the leading edge of innovation in education. 

edWeb members are teachers, faculty, administrators, and librarians at K12 and 
post-secondary institutions. edWeb is a place where educators who are looking 
for ways to improve teaching and learning can gather and share information and 
ideas with peers and thought leaders in the industry.

Any educator can use edWeb for free to create a personal learning network or 
professional learning community to make it easier to collaborate, share ideas, 
and move forward faster with new ideas and initiatives, particularly those that 
leverage technology to accelerate improvement. 

Schools, districts, associations, non-profits, and education companies are 
using edWeb for online collaboration, and spreading the word about our easy 
yet robust platform. edWeb has more than 50,000 members who have created 
more than 600 online communities.

In a world that offers a plethora of online social tools, edWeb fulfills the need for 
a professional social and learning network that:

•	 Focuses	exclusively	on	professional	collaboration	in	education

•	 Provides	outstanding	free	professional	learning	programs

•	 Has	privacy	options	to	support	educators’	needs

•	 Is	not	blocked	by	schools/districts

•	 Features	easy,	yet	robust	Web	2.0	tools

•	 Delivers	the	personal	training	and	support	that	educators	need	to	move	
forward faster with technology

edWeb has been ranked the leading professional social 
network — specifically for educators — by the following 
surveys:

•	 PreK-12	Professional	Development	Market	Forecast	
(SIMBA)

•	 K-12	IT	Leadership	Survey	2013	(CoSN)

•	 2012	Survey	of	K-12	Educators	on	Social	
Networking, Online Communities, and Web 2.0 Tools 
(MMS, MCH, edWeb)

edWeb is the education social network most 

visited by educators

This is by far the best PLN for 
educators that I have found! 
I send out a tech tidbit each 
week to my staff and always 
include something new that 
I’ve discovered on the site and 
in communities. I believe that 
online PLNs are the way that 
many districts are heading, not 
just because of budget cuts, 
but because this is the wave 
of the future...present!

—Janna Elfrink, Instructional 
Technology Specialist,  

Reeds Spring R-IV School 
District, Reeds Spring, MO

www.edweb.net
mailto:info@edweb.net
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The Need for Professional 
Development and Support

Most educational institutions lack the time, money, 
and expertise to provide educators with the profes-
sional development and support they need to explore 
new ideas and resources, and to continuously im-
prove their practice. 

edWeb offers a new model for providing high value, 
interactive, and free professional development for 
educators – any time and anywhere in the world. 

edWeb integrates live webinars with online professional learning communities 
that provide educators with ongoing professional development support.

Most often, district professional development is provided in one-time bursts of 
activity – whether delivered face-to-face, or online. The value of a “day” of PD 
fades as time passes.

edWeb changes this model by providing continuous support for educators 
who participate in an online professional learning community, with free monthly 
webinars, over an extended time period. The community becomes a “family” of 
educators who look to each other for support, and who engage in live webinars 
and chats with experts and peers who bring new ideas, practices, and case 
studies for discussion.

edWeb’s	model	is	embraced	enthusiastically	by	edu-
cators. edWeb members write daily about how much 
they love the community, the webinars, the support, 
and the CE (continuing education) certificates we 
provide. edWeb CE certificates are accepted by many 
schools and districts who are increasingly requir-
ing that educators participate in regular, personal 
professional development. Many edWeb members 
are education leaders who share the information they 
learn on edWeb with their staff.

Certificate of Completion

Game-Based Learning

Wednesday, March 27, 2013

Beyond Angry Birds: STEM Games with 

Research-based Evidence of Student Learning

Presented by Amos Glenn, Research Associate, 

Computer-Human Interaction Institute, Carnegie Mellon University

Co-hosted by

Sponsored by

Join Game-Based Learning for more free webinars at www.edweb.net/gaming.

To learn more about our sponsors visit, www.siia.net/education, www.brainpop.com, and www.wowzers.com

Name: __________________________________________________________

Title/Organization: _______________________________________________

Has completed all requirements for this program.

Number of hours completed: 1

www.edweb.net
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Opportunities for Education 
Companies

There is a big gap between the professional development and support 
that schools are able to provide to educators… and what educators 
really	need.	edWeb’s	model	for	online	professional	learning	programs	fills	
that gap. 

This gap creates an opportunity for education companies to step in as 
well. Education companies can provide thought leadership, content, 
and/or	sponsorship	for	our	professional	learning	programs.	In	the	pro-
cess, you become part of an online community of educators that gives 
you an unprecedented opportunity to interact and build relationships.

In a world exploding with tools and data, relationships are still the key 
to opportunity and growth. Online communities enable a new level of 
relationship-building and access to key contacts. They can be an “ice-

breaker” in forming new relationships. As a principal said recently about his 
online community, “You never know who will show up in your network.” 

edWeb	provides	consulting,	coaching,	and	services	so	it’s	easy	for	your	
organization to host or sponsor an online community that is closely 
aligned	with	your	mission/brand	and	area	of	expertise.	We	help	you	reach	
the influencers and decision-makers who can impact your business. 

Your	community	becomes	a	virtual	conference,	a	24/7	focus	group,	and	
a user support community. You benefit in many ways…

•			Thought	leadership	

•			Shared	expertise

•			Relationship	building

•			Insight	into	educators’	challenges

•			Feedback	for	products	and	services	

•			Leads	capture

edWeb is the only social network that promotes your program extensively 
through our controlled circulation e-news publications that reach up to 500,000 
educators a month thanks to our partnership with MCH Strategic Data, owner 
of a national education database. 

Everyone is looking for great leads, we are the only social network that provides 
you with a steady stream of high quality leads who are community members, 
webinar registrants, and webinar attendees – appended with valuable data that 
can be imported into your own customer relationship management system.

www.edweb.net
mailto:info@edweb.net
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We handle all the logistics of running your 
program, provide promotion support, and 
send you valuable leads. Thanks our MCH 
partnership, we promote your program not 
only to our 50,000+ edWeb members, but 
also via our controlled circulation e-news-
letters that reach 3.5 million educators.  
Our edWeb member leads are appended 
with valuable contact and demographic 
data.

We get very high levels of engagement 
and participation in our programs.  Our 
members call our programs “intimate 
technology” and “better than sliced 

bread.”  Our programs are providing critical support and profes-
sional development for educators any time, anywhere – and they are free.  We 
have many testimonials from members who love edWeb.

Case Studies

This paper presents the stories of three education companies who sponsor 
successful professional learning communities on edWeb. These companies all 
share a strong mission to support and listen to educators and believe that their 
success results from having a strong focus on customer needs. Their participa-
tion on edWeb is only one part of their overall strategy to connect with and 
support educators.

ETA hand2mind

There are a number of ways to organize an online community, and edWeb 
works with each sponsor individually to develop a community that meets 
the specific goals of that sponsor. ETA hand2mind is the sole sponsor of 
Implementing Common Core Standards in Math. To create continuity for their 
community, they have chosen a single presenter, Dr. Sara Delano Moore, 
Ph.D., the Director of Mathematics and Science at ETA hand2mind. An expert 
in her field, Dr. Moore presents monthly webinars on topics such as Extending 
Fraction Understanding – a Four Part Series; Mathematical Questioning and 
Differentiated Instruction; and Best Math Resources for Common Core State 
Standards. 

ETA	hand2mind’s	goals	are	typical	of	most	sponsors.	However,	the	company’s	
level of commitment and quality execution deliver exceptional results. ETA 
hand2mind is using their edWeb community to:

www.edweb.net
mailto:info@edweb.net
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•	 Build	relationships	with	math	educators

•	 Establish	thought	leadership	in	Common	Core	math	topics

•	 Create	community	activity	and	growth	by	developing	a	library	of	mean-
ingful content for math educators

•	 Gain	insight	into	what	works	and	what	doesn’t	work	in	math	instruction

•	 Use	social	media	for	online	and	offline	activity

•	 Create	sales	leads	and	prospects

Brandi Heinz Brown, Senior Manager of Marketing 
Communications and eCommerce at ETA hand2mind, 
manages the community. She reports that she and her team 
have learned invaluable lessons since they first launched the 
community.	“It’s	important	to	choose	a	topic	that	is	targeted	
but also has broad appeal. Targeting your content might 
feel limiting at first,” she says, “but in fact, it focuses the 
conversation and truly engages your audience.” Ms. Brown 
goes on to say, “In our case, the Common Core Math has 
allowed us to cover a wide range of content, but it has also 
helped us to develop a focused audience of math teachers, 
coaches, and leaders.”

Most community activity is centered on the monthly 
webinars, so the need for quality content cannot be over-
emphasized. The webinars have allowed ETA hand2mind 
to try out new ideas and to get feedback on the most 
effective ways to develop and present new content to their 
audience. In fact, you can think of it as seeding the market 
with a built-in feedback loop.

One of the many reasons this community has been 
successful is that the sponsor is deeply committed to the 

community— seeing it as aligned with their business strategy. ETA hand2mind 
tapped into their own customer base to help build the community initially, and 
they have benefitted from the robust promotion programs that edWeb includes 
in	its	sponsorship	package.	Up	to	500,000	educators	per	month	are	receiving	
invitations to specific edWeb events. ETA hand2mind also uses social media 
to drive community relationships and to invite community members to meet in 
person at conferences throughout the year. 

ETA hand2mind believes that the continuing presence of Dr. Moore stabilizes 
the community and provides continuity from one webinar to another. To evalu-
ate their success, they look at the growing numbers of community members, 
the number of attendees at live events, and the numbers of those who visit the 
archived webinars after live broadcasts. Not only are they building a robust library 

www.edweb.net
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of	valuable	content	for	the	community’s	math	educators	and	coaches,	the	library	
is a source of free materials that the ETA hand2mind educational consultants 
share with customers and prospects when they visit schools and districts.

The final piece of community success for ETA hand2mind is the strength of the 
relationship with edWeb based on shared values. 
Both ETA hand2mind and edWeb are passion-
ate about presenting effective math resources to 
educators and providing the educators a forum in 
which to share their best ideas and practices with 
each other. 

View a webinar with Brandi Heinz Brown as she 
talks about the ETA hand2mind program with 
edWeb at http://tinyurl.com/BrownWebinar. 

Follett Software Company

Follett was one of the earliest supporters of edWeb, and its community, 
Emerging Tech: Using Technology to Advance your School Library Program 
is one of the largest communities on edWeb with 4,300 members. Presenter 
Michele Luhtala, Head Librarian of New Canaan High School in Connecticut, is 
the	community’s	champion	and	nationally	recognized	leader.	Her	enthusiasm	
for technology in the library fills her webinars with crackle and spark on such 
topics as Mobile Learning: There’s an App for That!; Google Apps in the Library; 
Internet Access as an Intellectual Freedom Issue; Digital Citizenship and, of 
course, Cross Walking the Common Core State Standards. 

School librarians are often the most tech savvy people in their buildings, and 
they	have	strong	opinions	about	technology’s	role	in	the	life	of	the	school.	As	a	
sponsor, Follett plays a supporting role in the community – sometimes products 
are mentioned but Follett is not the focus of the webinars or the community. As a 
practicing librarian herself, Ms. Luhtala understands the topics of greatest interest 
to the community, and she is the one who chooses and organizes the content 
of the programs. One of her strengths as a community leader is that she meets 
people where they are – breaks down the content without being demeaning or 
patronizing. In the process, she creates some of the most dynamic professional 
learning opportunities on edWeb and a community of technology advocates.

According to Rebecca Levinson, Manager of Online Marketing & Social Media 
for Follett, the company believes that the natural flow of conversations within 
the Emerging Tech community strengthen Follett in the broader education 
community. 

www.edweb.net
mailto:info@edweb.net
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“Follett’s	sponsorship	of	the	community	amplifies	the	sense	of	
relationship between the company and the community by provid-
ing resources when the community needs them,” she said. “Follett 
also has great respect for transparency in its relationships with 
educators. The authentic relationships inside the community sup-
port that.” 

The company also understands the Internet is a new arena for 
business. Customers are there, so Follett uses social media 
tools to support and grow its audience. Today, consumers prize 
authentic relationships and want to know with whom they are 
working inside companies. Follett understands online relationships 
can lead to offline collaboration and helping librarians create a 
place to collaborate aligns with its core business values. 

As Follett focuses on community building, it will continue to 
generate new content that results in increased membership and 

impact. Follett believes that its sponsorship of an edWeb community provides 
a place for educators to collaborate, share best practices, and continue the 
conversation about integrating technology into school libraries.

BrainPOP

BrainPOP’s	sponsorship	story	differs	a	bit	from	the	first	two	cases.	The	commu-
nity they sponsor is one edWeb had already launched on a hot topic in educa-
tion – Game-Based Learning. Instead of calling upon a single presenter for all its 
webinars, the Game-Based Learning community welcomes a mix of educators, 
game designers, and experts. This creates a rich array of relevant topics, exam-
ples of which include: How To Use the Video Game Model to Build Curriculum 
Units; Gaming as a Core Curriculum; Re-engaging Boys in Education Through 
Gaming; Quests, Badges & Guild Sites - Am I Really at School?; and How To 
Integrate Game Design Activities Into Your Curriculum: A Guided Tour. Many of 
the presenters are well known in game-based learning circles and have their 
own	following,	which	adds	to	the	community’s	depth	and	breadth.

“Becoming an edWeb sponsor was part of a specific strategy surrounding 
the	launch	of	our	online	games	portal	GameUp®,”	said	Norman	Basch,	Vice	
President of Business Development at BrainPOP. “It was important to us to tap 
into an existing community of like-minded educators and game-based learning 
thought leaders.” 

Allisyn Levy, Senior Director of Educator Experience, added, “Like many com-
panies, BrainPOP hosts its own professional community - BrainPOP Educators 
- in addition to the one we sponsor on edWeb. But edWeb provides an op-
portunity to be part of a larger conversation. It has been particularly effective 

www.edweb.net
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in	terms	of	helping	us	reach	out	to	game	developers,	and	we’ve	
formed several partnerships through it. ”

With	the	June	2011	launch	of	GameUp®	,	BrainPOP	sought	not	
only to provide a collection of curated games, but more broadly to 
expand the discussion of game-based learning in the classroom. 
The BrainPOP team felt that such a discussion would benefit from 
the wider forum edWeb offers, and signed on as the Game-Based 
Learning	community’s	exclusive	sponsor	for	Year	1.	With	their	
initial objectives met, they joined a consortium of organizations to 
co-sponsor the community in Year 2. 

Said Mr. Basch, “When we moved beyond the launch of 
GameUp®,	we	felt	that	sharing	the	sponsorship	with	other	orga-
nizations elevated the credibility around the topic of game-based 
learning and contributed to the larger discussion of integrating 
games into the curriculum.”

The	Game-Based	Learning	community	also	reflects	BrainPOP’s	
relationship-focused company culture. Even though the value of partnerships is 
not entirely quantifiable, BrainPOP operates from general assessments of what 
is making a positive contribution to the company rather than strict ROI metrics. 

“We believe that hard metrics are not always necessary. We watch the number of 
people we are reaching and the amount of discussion that is generated among 
the	community	members,”	said	Din	Heiman,	BrainPOP’s	COO	and	General	
Manager. “We can see the growth of our influence through these softer metrics.” 

The BrainPOP team also mentioned the collaboration between the edWeb 
team and their own as being one of the success factors for the community. 
Both companies share a fundamental commitment to strong relationships and 
collaboration that has benefitted both parties. 

“Besides the fact that edWeb has very successfully gathered thousands of 
voices of teachers who are interested in this emerging track of game-based 
learning, dealing with edWeb as a sponsor is a rewarding experience,” Mr. 
Heiman noted. “The team is very attuned to the expertise that each constituent 
brings to the table. As a sponsor truly trying to impact this field, we find that the 
discussions with edWeb about what can be done next have been very fruitful. ”

View	an	interview	with	Mr.	Heiman,	as	he	talks	about	BrainPOP’s	partnership	
with edWeb at http://tinyurl.com/HeimanWebinar

www.edweb.net
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Conclusion

In each of these case studies, the commitment to authentic relationships and 
collaboration indicate deep understanding of the need for transparency be-
tween the community and the sponsor. By making the issues of the community 
the primary focus instead of their products, these sponsors have all realized the 
power	of	edWeb’s	professional	learning	communities	to	grow	their	businesses.	

Takeaways include:

•	 Educators	have	taken	responsibility	for	their	own	professional	develop-
ment by joining online communities of like-minded people.

•	 Listen	to	your	community.	They	will	tell	you	what	they	need.

•	 There	are	rewards	for	facilitating	the	conversation	among	educators.

•	 edWeb	has	demonstrated	its	ability	to	create	qualified	sales	leads.

•	 Growing	communities	do	not	always	yield	hard	metrics,	but	soft	metrics	
can demonstrate their impact on the growth of your business.

•	 edWeb	is	a	highly	respected	platform	where	you	can	engage	excep-
tional educators, decision-makers, and influencers.

If you are looking to add a social dimension to your busi-
ness,	creating	and/or	sponsoring	a	professional	learning	
community on edWeb is an effective way to build your 
company’s	credibility	with	a	target	audience	and	develop	
authentic relationships in service to your community.

For More Information

Visit www.edweb.net

Email info@edweb.net

Call us at 800-575-6015 ext 100
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